Community PROMISE Systems Interview

General Information

Interviewer’s name: ____________________
Interviewer ID: _____________

Date of the interview: ____ / ____ / _____

Interview site/setting: _____________________________________________________

Introduction

Hello my name is ______________ and I work with <agency name>. 
If applicable: You were referred to us by ___________________ as being very knowledgeable about your community and specifically about <target group>. 
We are trying to gather information to understand the behaviors of <target group> and what puts members of this population at risk. This information will help us in developing an intervention to help this population reduce their risk of STD/HIV. We want to help <target group> but first we need to really understand the issues and realities of this population. You can significantly contribute to this effort. We’re hoping you can help us to help your community.

Demographic Information

First I’m going to ask you a few questions about you and your position at your agency.
1. 
What is your position or title (if sensible to ask)? _________________________

2. 
How long have you been in this position (if sensible to ask)? _____ Years

3. 
Gender (select one):
( Male
( Female

4. 
Age:
_____ Years

5.
Ethnicity (self-definition): ____________________________________________

6.
Language(s) spoken: 
_______________________________________________

7. 
We are interested in learning more about the <target group> in this community and your experiences with them. When you think about <target group> in your community, do you divide them into different groups, such as males/females or older/younger or users of different drugs? What are those groups? (List groups)

Now I am going to ask you question on about the <target group> you mentioned. 

8. 
How do you/have you had contact with <target group>?
9. 
Where can <target group> be found in this community? (specific areas)

10. 
What phrases or vocabulary do <target group> use that are unique?

11. 
What barriers are there that would make it hard to talk to <target group>?

12. 
What behaviors do <target group> have that put them at risk for HIV infection and STDs?

13. 
What do you think is motivating <target group> to continue practicing these high-risk behaviors (in spite of all the information that’s out there)?
14. 
What do <target group> think about their own risks for HIV infection and STDs?

15. 
Who else would know about <target group> in this community?

Name


Address 

Telephone #
 Can we use your name?

____________________________________________________________________________
____________________________________________________________________________
____________________________________________________________________________
16. 
Who do <target group> listen to, who influences their opinions and behaviors?

Name


Address 

Telephone #
 Can we use your name?

____________________________________________________________________________
____________________________________________________________________________

____________________________________________________________________________
17. 
Do you know any <target group> we might talk to?

Name


Address 

Telephone #
 Can we use your name?

____________________________________________________________________________
____________________________________________________________________________
____________________________________________________________________________
18.
If you had to try to convince <target group> to avoid high-risk behavior, how would you approach the problem? What specific suggestions do you have (programs, techniques, etc.) for getting <target group> to reduce their risk of HIV?
19.
What particular activities for <target group> would not work or should be avoided in developing HIV prevention programs?

Repeat questions 8–19 for other target population groups listed by interviewee.

Those were all of my questions. Thank you very much for your time. Your contribution will help us develop interventions that will have an impact.
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